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The Progressive Policy Institute

Founded in 1989 by the Democratic L eader ship Council
SOUNONE)

Mission isto define and promotea “Third Way”
progressive politicsfor the Information Age

An alternativeto theliberal impulseto defend the
bureaucratic status quo and the conservative bid to
dismantle gover nment
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Average Annual Productivity Growth 1995-1999

| T-Intensive | ndustries 3.16%
Other Industries 2.30%

Source: Kevin Stiroh, Federal Reserve Bank of NY
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“Weareliving in athird industrial revolution.”

“Thelnternet isthe greatest thing since
Guttenberg’s printing press.”

“Commercein the next decade will change more

than it’schanged in thelast hundred years.”
(Jack Welch, chairman GE, 1995)
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e “Thegreatest benefits of computersliea
decade or morein thepast, not in the
future.” (Economist Robert Gordon)

e “Thereisno new economy. Notions of the
new economy were mereidealism that is
now getting alesson in reality.” (John
Dvorak, Forbes magazine)
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Productivity

1997 1998 1999 2000 2001 2002

Source: Bureau of Labor Statistics
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Investment in IT Equipment and Software
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Computer Purchases
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Source: Bureau of Economic Analysis
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Telecom Network Investment
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Venture Capital
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Source: Nat’'l Venture Capital Ass’'n
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High Tech Jobs
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Internet Hosts
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Online Population

1997 1998 2000 2001 2002

: NTIA, NetRati :
TheNeXt Phase Source , NetRatings.com




Workers Using the Internet
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The Next Phase Source: Richard Freeman, Harvard




Online Services
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Source: Pew Internet Project
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Federal Tax e-Filing
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Holiday Online Shopping

Who the holiday
shoppers were

More than 30 mifion U5, Infarmat
users bough giffs anling during e
haliday season. The parcand af the
ovarall onling shopping population

i each group

Men 4 1%
Warmen e

By race and ethnicity
Whites 7%
Hispanics 10%
Blacks AT
Cthers 7%

18-2%9
30-49

20%
&5+ 47
By household income
=530,000 13%
F30,000-540.009 23%
350,000-574.999 25%
=575,000 38%
By Internat expaniance
1 year or less 3%
2-3 yaars 14%
4-5 years 37
B or mora years 45%
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Growth in e-Retail
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Online Ad Revenue
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Broadband Adoption

w
o

(NS
o1

DN
o1 O

—
o

o1

7p)
| —
b
O
—
(&
7p)
O
>
0p)
[ E—
o
wn
-
o
=

o

02 03* 04~

*Projections

Source: The Yankee Group

The Next Phase




Thelnternet and E-commerce would bedriven by
new services consumerswould pay for.

Thereal growth in E-businesswill beto drive
efficiency and cut cost.

Transformation would befast, painless and sweep
away theresistors.

Supplanting an old industrial network built around
machines, paper, and people takes considerable time and
brings considerable disruption.
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1. Recognize that the real impact of I'T will be
through digital transformation of entire industries.

Recognize that innovations in the I T sector are far
from over, and that while customer-led adoption
will be the driving force, vendor-led innovation
still offers new possibilities.

Recognize that we need to move to a new phase of
I'T policy that focuses on removing barriers and
creating conditions for the widespread
transformation of whole industries.
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Move beyond the
fashionable skepticism, and

about the potential of IT to
transtorm our economy
and our lives,
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WWW.PPIONLINE.ORG

ratkinson@dilcppi.org




